social > media 


I only have 15 mintues, so this will go fast 



PRESENTATION OUTLINE 







Social media = 

the online tools that people use to 

create share connect 

each other 



Social media is 

conversation 



Social media is 

and building community 


Social media is a 
conversation that 
takes place online 


Social media is people 

discover, read and share, news 
information and content 


Social media is 

dynamic and authentic 



Social > media 



The rules of social media 

are not defined 



And there are many things 

for us to think about 


compliance 

Balance enterprise needs vs 
ease and accessibility of web 
tools 


public face 

User-generated posts can 
remain available for yeras all 
over the web 


security 

Ensure security without stifling 
creativity and communication 


empowerment 

Employees can get info they 
need and take action 


transparency 

Inaccuracies are quickly found 
and spread; biased information 
propagation 


behavior 

Sharing of inappropriate or 
senstive information 

Social / cultural sensitivities 


regulation 

Restrictions such as ITAR 
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The conversation is powered by many 
constantly changing and unique tools 
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The conversation is global 









Estimated worldwide internet universe 




% Ever done 


Trends 



• Read biogs/web ogs 

• Start xy own biog/web og 

• Leave a comment on a news s te 

• Watch v deo c ips on; ne 

• Downoad a pcdcast (pre recorded radio/ 
ajdio snow) 

• Create a profile on a see a 1 network 

• Subscr be to an RSS feed 



What people are doing online 





Key social platforms 
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THE 

CONVERSATION 

PRISM 




My social media touchpoints 



youTube, vimeo 

video sharing 


Flickr 

photo sharing 


Facebook 

social networking 


Slideshare 

presentation sharing 


Linkedln 

professional 

networking 


Wordpress, Posterous 

bloggrig 






v< 


Wikipedia 

general info 


Gtalk, Windows Messenger 

chat clients 


Alltop 

news aggregation 


Reddit 

crowd-sourced content 


Twitter 

microblogging 


openID 

ID management 


Scribd 

documents 




should we care? 



social media affects how 
information is delivered 



#2 social media affects how 
knowledge is collected and organized 



social media affects how 
people communicate 



social media affects how 
people collaborate 
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value 



of social media 




Working on a presentation about "web 2.0 and social media" 
for internal NASA. Anything you want me to tell them? 

2:26 PM May 4th from twhirl 


Afresh 




LetsTryScience @skytland don't let the (social) media be the 
message. Remind us why NASA is cool. 

about 8 hours ago from twitterrific in reply to skytland 

erikhess @skytland social media- more astronauts on it 
talking about what NASA is doing/upcoming missions. They 
are your rock stars, need visibility! 

about 16 hours ago from TWectDcck in reply to skytland 

fiercekf @skytland use it to tell the story of 
spaceflight, past present and future; let it show those who do 
it as human not superhumans 

about t6 hours ago from web in reply to skytland 

msengupta @skytland be flexible and think openly about 
its applications in day-to-day jobs..don’t use it, just to use 
it. 

16 hours ago from T\iritterFon in reply to skytland 

nd I know what you mean. It's hard not 
The old model for Media 

O skytland 
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way to get more people 
make NASA more 

jtland 


conversation is awesome! 


that they understand that the 
>u can dump on. It's more like a 

ter in reply to skytland 
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PBwiki i* now PBwork*! 
Why the change? ► 


* Sign up ► Log in » Get Help 


Solutions Features Webinars Customers Press Services 
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**•> Make your team vastly more productive 


New Users 


Choose a hosted collaboration solution from PBworks 


Get Started 
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PB works Users 


Sign In 


ir acV Create your workspace 


Work more efficiently 


Achieve better results 


Have a Question? 

US: (866) 9454463 
International: *1 (415) 9654369 
sales@pbworfcs.com 
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Whoa so much sadness about the heater turning off Thx and I hope to hang 
on several more weeks so you win be heanng more from me •) 

38th from uxb 


Many questions about next Martian summer and will I wake up? It is beyond 
expectations But if it happens you'l be among the 1 st to know 

30th from u-f J> 


A fun contest to wnte an epitaph for me http tinyurtcom6ycx82 Picking my 
favorite LOLt 1 *. 


Take care of that beautiful blue marble out there in space our home planet I'l 
be keeping an eye from here Space exploration FTWl 

wtb 



Featured Blog 

Latest Post 

Wayne Hale 

0k ; Gottng Klysot Frod 

V-» ' m 1985 1 was a Propulsion Systems 

Officer In the Space Shuffle Mission 
Control team. I was responsible tor the 
reaction control system that was absolutely vital to orient 
the space shuffle outside the atmosphere, and tor the 
orbital maneuvering system which provides the Anal push 
to get the orblter Into orbit and the deorbit bum to come 
home. 

The CM- LAS and the Birdcage 

Posted 19 hours ago by Dan Kanigan 

Ares t-X hardware has the best nicknames. 

NASA OUT AND ABOUT 

NASA MISSIONS 

- NASA 360 

4 Ares l-XTest Flight 

* Do-It-Yourself Podcast 

4 Constellation 

- NASA EDGE 

4 GLAST 

4 FIRST Robotics Team 1868 

4 Kepler 

4 Great Moonbuggy Race Blog 

4 Mission to Hubble 

Archived Blogs 

Archived Blogs 


Recent postings % 

Th« CM -LAS «nd th« Brdcaga 

ta*t«d 19 hour* ago by Dan Kanlgan 

NASA EDGE : UtOwvd ICROSS 
Anted 22 hours ago by NASA EDGE 

Above the O t i d ri and : Final Thoughts From Team 
Germany 

Posted 1 day ago by Angela Storey 

Spring Is Susy Wth Actrvty as TransAlon 

Continues at MKhoud 

hosted 1 day ago by Angela Storey 

What \ IT Got to Oo W»h It? 

tasted 2 day* ago by Linda Cu reton 

Into the 8 be (Foam Wife) 

tasted 4 day* ago by Constetstan 

Getting Locked and loaded and RaadytoAol 

tasted 4 day* ago by Dan Kanlgan 

Ft ness Topic Module Offer* Opportunty for 

Integrated Curricula 

tasted 6 days ago by Deans Nunley 

Everyone's a GocTy Co-Host 

Posted 6 day* ago by NASA EDGE 

The Brans of the Operation 

Pasted 6 day* ago by Dan Karugan 
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engagement 




Astro_Mike 


! will be able to twitter from space if I have time. I will email 
tweets to NASA who'll fwd them. No promises but I will try 
my best. 

13 minutes ago from TivitterBerry 


Last night I entered quarantine which means my crew and I 
are in crew quarters at nasa to keepus away from germ for 
ou final training week 

about l hour ago from TivitterBerry 

Practicing the install of the new hubble wide field camera 
which will take really cool space images, unlocking the 
secrets of the universe 

t:i4 PM May 4th from TivitterBerry 


With just a few days left we practice some of the most 
difficult stuff - practicing closing the doors on hubble after 
installing new gyros 

13:56 PM May 4th from TivitterBerry 

Eating a good luck cake with our training team, lots of 
people have worked very hard to get us ready 

t1.11 AM May 4th from TivitterBerry 


Going over final stowage and equipment setup so we know 
where everything is and how to use stuff like exercise bike, 
galley, toilet, etc 

10:56 AM May 4th from TivitterBerry 


Our last emergency egress class (how to get out of the 
shuttle if something bad happens) before launch. 

9:08 AM May 4th from TivitterBerry 


Enjoying my weekend, last one before entering quarantine, 8 
days to launch 
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Communication 

Knowledge and Data Sharing 

Transparency 

Networking 

Visibility 

Authenticity 

Collaboration 

Engagement 



listen, connect, engage, be human. 

share your story. 



social > media 
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Inspiration for this presentation came from the 2008 Country Brand Index report, 

http://futurebrand.com, http://countrybrandindex.com 

Developing a Social Media Plan by Tirza Hollenhorst and Barret Michael, 

http://www.slideshare.net/ifPeople/developing-a-social-media-plan 

CIO Leadership in Web2.0 by Charles B Kreitzberg and Anne Pauker, 

http://www.slideshare.net/apauker/cio-summit-business-use-web20-and-social-media 

Social Media Trends by Universal Mccann Comparitive Study on Social Media, 2008, 

http://www.universalmccann.com 

The Conversation Prism by Brian Solis and JESS3, 

http://www.theconversationprism.com 

Screenshots from respective homepages , 

http://www.govfresh.com, http://www.twitter.com, http://www.pbworks.com, 
http://www.opennasa.com, http://www.linkedin.com, http://www.nasa.gov, 
http://www.flickr.com 



Other insightful presentations on social media 
What the F**k is Social Media, 

http://www.slideshare.net/mzkagan/what-the-fk-social-media 

101 Ways to Use Social Media by John Evans and Will Gray, 

http://www.slideshare.net/socialmediachallenge/101-ways-to-use-social-media 


Enterprise 2.0 and Social Media by Ideagarden, 

http://www.slideshare.net/jennyatideagarden/enterprise-20-social-media-product-innovation-1 062 195 



